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Abstract  
The purpose of this paper is to explore the intellectual core of electronic commerce (e-commerce) 
research. Data was collected from the top six e-commerce journals (Lowry, Romans, & Curtis, 2004), 
the International Journal of Electronic Commerce, MIS Quarterly, Electronic Market, Journal of MIS, 
Information Systems Research, Management Sciences from 2006-2010. A total of 1056 electronic 
commerce related articles and 33036 references were identified. There were 47 high value research 
articles identified using a citation and co-citation analysis. Using factor analysis we identified five 
research areas: trust, technology acceptance and technology application, e-commerce task-related 
application, e-markets, and information systems success. The findings of this study provide core 
knowledge and directions for researchers and practitioners interested in the electronic commerce 
field. 
Keywords: Citation analysis, Classification, Electronic commerce, Co-citation. 
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 1 INTRODUCTION 
During the last decade, a rapid change in electronic commerce (EC) has occurred due to globalization 
and advances in internet technology (Ngai & Wat, 2002; Zwass, 2003). The continuing improvements 
in e-commerce have led to many new and fascinating applications in business processes. To make 
business organizations grow in this rapidly changing environment, transferring findings from e-
commerce studies into practice may be the critical contribution. Therefore, the rapidly growing 
number of internet users and global electronic commerce has led researchers to study the topic of 
electronic commerce (D. Gefen, E. Karahanna, & D. W. Straub, 2003; Heinze & Hu, 2006). With 
numerous electronic commerce journal articles, increasingly more scholars and practitioners would 
like to identify and understand the core knowledge of e-commerce. Thus, the intellectual core of this 
field has recently become an important research issue (Bardhan, Demirkan, Kannan, & Kauffman, 
2010; Wade & Nevo, 2006; Yu & Liu, 2010). 
The purpose of this study is to explore the intellectual core of electronic commerce research. The core 
knowledge of a field is not easily identified. In the past, to explore the core issues of e-commerce, 
researchers always needed to examine a large number of articles (Kauffman & Walden, 2001; Ngai & 
Wat, 2002), and to spend a considerable amount of manpower and energy, but the research results 
were argued with subjective decisions. To overcome these shortcomings, this study collected research 
articles from top six e-commerce journals (Lowry, et al., 2004), the International Journal of Electronic 
Commerce, MIS Quarterly, Electronic Market, Journal of MIS, Information Systems Research, 
Management Sciences from 2006-2010. Citation and co-citation analysis approaches are used to 
analyze e-commerce articles. We can identify highly valued articles. Hence, factor analysis is used to 
identify the core knowledge of e-commerce. 
2 LITERATURE REVIEW 
2.1 Electronic Commerce 
E-commerce, which originated in 1993. conveys information more effectively, improves 
organizational efficiency and indirect activities of an organization’s agenda (Zwass, 2003). As the 
internet developed, electronic commerce grew rapidly. The number of studies of electronic commerce 
also increased. E-commerce knowledge is often narrowly defined in Internet-related business 
activities and services. To better understand the nature and scope of e-commerce, a number of studies 
reviewed the literature, proposed a framework, or classified electronic commerce articles. For 
example, Zwass (1996) proposed a framework for e-commerce integration. The framework has three 
meta-levels, Infrastructure, Services, Products, and Structures. Ngai and Wat (2002) reviewed and 
classfied the appropriate electronic commerce (EC) studies between 1993-1999. Their results reveal 
four main categories: application areas, techonological issues, support and implementation, and others. 
Recently, Zwass (2010) performed an extensive literature review and developed a comprehensible 
taxonomic framework of factors in co-creation including co-creators, task characteristics, process, and 
co-created value in electronic commerce.  
2.2 Co-Citation 
Co-citations analysis in the units of measurement shows that the relationships between reference 
documents can be measured (Small, 1973). We focus on co-citations and try to identify the subfields 
and core research areas of e-commerce. The co-citation indirect reference is a more objective 
quantitative analysis to shows a trend of evolution, not a few personal views. On the other hand, it’s 
breaking the limit on the number of artificial classification. The parameters that possibly affect the 
result of co-citation analysis include key words, specific journal, literature, author, journal, multi-
period, and single period. Many studies use the co-citation method to explore important issues. We 
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 reviewed the previous researches (Casey & McMillan, 2008; Culnan, 1987; Hsiao & Yang, 2011; Lin, 
Wang, & Tsai, 2010; Pilkington & Meredith, 2009; Schildt, Zahra, & Sillanpaa, 2006; Sircar, Nerur, 












K SJ L A J M S 
Culnan (1987) Co-citation MIS Key Issue  ●  ●   ● 
Sircar et al.(2001) Co-citation System Development  ●  ●   ● 
Schildt et al.(2006) Co-citation Entrepreneurship Research ● ● ●    ● 
Tight (2008) Co-citation Education Research  ●  ●   ● 
Casey and McMillan 
(2008) 
Co-citation Industrial & Labor 
Relations 
 ●  ● ● ●  
Table 1. Co-citation literature review. Note: K(Key Word), SJ(Specific Journal), L(Literature), 
A(Author), J(Journal), M(Multi-period), S(Single period) 
3 METHODOLOGY 
In this section, we introduce procedures to discover the intellectual core of electronic commerce 
research. First, the data source is selected to identify the electronic commerce related articles. All 
articles in the study are published in the top electronic commerce journals, which are high quality 
papers, resulting in an increase in the reliability of the data sources and results (Ramos-Rodriguez & 
Ruiz-Navarro, 2004). Second, citation analysis is used to rank and find highly valued electronic 
commerce articles. Third, the co-citation method is used to obtain the raw matrix that can be analyzed 
by factor analysis to extract the intellectual core of electronic commence research. 
3.1 Selection of data source 
Lowry et al. (2004) performed the largest global, scientometric survey of information system (IS) 
journal rankings, allowing the subjects to freely rank the top four of the core journals, creating a 
majority decision rather than one by a few specific scholars. Their results show that the top six e-
commerce journals for IS researchers are IJEC, MISQ, EM, JMIS, ISR, MS. The IJEC and EM 
journals are solely e-commerce research journals. MISQ, JMIS, ISR, and MS are top IS journals and 
the most popular venues for publishing EC studies(Bharati & Tarasewich, 2002; S. M. Lee, Hwang, & 
Kim, 2007). These top six e-commerce journals are our target journals. A total of 1662 research 
articles are identified. Due to the rapid growth of electronic commerce recently, we focus on the 
articles published in the past five years (from 2006 to 2010). The authors collected keywords from a 
top electronic commerce journal, the IJEC, from 1996 to 2009. There are 1470 keywords and repeat 
ones are removed. A total of 1118 keywords are left and distributed into Zwass’s seven layer 
hierarchical structure for e-commerce: (1) Electronic marketplaces and Electronic Hierarchies; (2) 
Products and systems; (3) Enabling services; (4) Secure messaging; (5) Hypermedia/multimedia 
object management (6) Public and private communication utilities; (7) and Wide-area 
telecommunications infrastructure (Zwass, 1996). We also invited two experts to assess the keywords 
that represent e-commerce. There are 106 valid e-commerce keywords. The 106 valid e-commerce 
keywords are used to verify electronic commerce related articles in their abstract and keywords of the 
MISQ, JMIS, ISR, and MS published papers during the 2006 to 2010 period, there are 778 EC related 
articles in major IS journals. And 278 EC articles published in EC specialty journals. A total of 1056 
electronic commerce related articles and 33036 references are identified.(Note: The source data of 
electronic commerce related articles do not include JMIS, Vol. 27 Issue 3 - Winter2010 because 
EBSCO database was not included on Feb. 1st 2011.) 
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 3.2 Citation Analysis  
Citation analysis is used to process a large amount of information. Researchers use citation analysis to 
evaluate the literatures to understand the trends in periodicals, the reference rate, and the research 
units in the same research issues or for a particular journal (Chang & Hung, 2004; Hung, Hung, Kang, 
& Tang, 2009), and in accordance with the articles specified in the literature, an analysis of issues 
such as statistics of citation rankings (Claver, Gonzalez, & Llopis, 2000; Yang & Wu, 2007). In this 
research, the authors use citation analysis to identify highly cited articles. In general a highly citied 
research article always represents a highly valued article. 
3.3 Co-citation Method 
Co-citation analysis is a well-known structuring method in bibliometrics (Borgman, 1989) and is 
based on a frequency count of two documents that are cited in pairs in the same study (Small, 1973). 
Therefore, through a number of highly relevant cluster, we can observe the structure of scientific 
knowledge in the field and define a research front (Price, 1965). To produce an original citation 
matrix two components of the conditions of their results need to be met: (1) a set of highly cited 
source documents that represent the core studies in an area of research, and (2) a set of citing 
documents that cite those core documents(Hsiao & Yang, 2011). After creating a co-citation matrix, 
data conversion is necessary to achieve standardization. In this study, the Squared Euclidean distance 
is selected to convert the matrix and the diagonal of the matrix data is replaced by the maximum value 
citation of the literature item (H. White, 2003). The standardized citation matrix of co-citation can be 
analyzed by factor analysis(Small & Griffith, 1974).  
3.3.1 Factor Analysis 
Factor analysis is a kind of interdependence technique that analyzes interrelationships (correlations) 
among a large number of variables, and performs data summarization and reduction. It’s commonly 
used in co-citation analysis (Culnan, 1987; Leydesdorff & Vaughan, 2006; H. D. White & McCain, 
1998) to analyze the relationship between each variable and define the underlying structure among the 
variables in the analysis, known as factors. The important research articles are always co-cited by 
other studies within a specialized area (McCain, 1990). Those research articles are prone to load the 
same factor, which represents a subfield/factor. Every subfield corresponding to the analyzed factor 
describes an intellectual core defined by articles it loads highly in that subfield/factor(Hsiao & Yang, 
2011). 
4 RESULT 
4.1 Citation Analysis 
This study counted literature citation frequency from the core of the top six e-commerce journals from 
2006 to 2010. Each highly valued literature was cited more than 16 times. In total, 47 articles 
comprised the set of the source document. Thus, these articles formed a 47 × 47 square co-citation 
matrix. Table 2 shows the highly cited documents (The document code in the first column facilitates 
the two-dimensional graph representation). We show these highly values studies yearly in Table 2. 
 
No Author( Year) Journal No Author(Year) Journal 
1 Davis (1989) MIS Quarterly 25 Pavlou (2003) International Journal of 
Electronic Commerce 
2 Venkatesh, et 
al.(2003) 
MIS Quarterly 26 Bhattacherjee 
(2001) 
MIS Quarterly 
3 Gefen et al.(2003) MIS Quarterly 27 McKnight et 
al.(1998) 
Academy of Management 
Review 
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28 Agarwal and 
Karahanna (2000) 
MIS Quarterly 
5 Davis et al.(1989) Management Science 29 Benbasat and 
Zmud (2003) 
MIS Quarterly 
6 Podsakoff et 
al.(2003) 
Journal of Applied 
Psychology 
30 Karahanna et al. 
(1999) 
MIS Quarterly 
7 Fornell and Larcker 
(1981) 
Journal of Marketing 
Research 
31 Doney and 
Cannon (1997) 
Journal of Marketing 
8 Ba and Pavlou 
(2002) 
MIS Quarterly 32 Katz and Srapiro 
(1985) 
American Economic Review 




33 Armstrong and 
Overton (1977) 
Journal of marketing 
research 
10 Hevner et al. (2004) MIS Quarterly 34 Jarvenpaa et 
al.(2000) 
Information technology and 
management 




35 Bharadwaj (2000) MIS Quarterly 
12 Bakos (1997) Management Science 36 Klein and Myers 
(1999) 
MIS Quarterly 
13 Chin et al. (2003) Information Systems 
Research 
37 Venkatesh and 
Morris (2000) 
MIS Quarterly 
14 Jarvis et al.(2003) Journal of Consumer 
Research 
38 Carte and Russell 
(2003) 
MIS Quarterly 





Journal of marketing 
research 
16 Mayer et al.(1995) Academy of 
Management Review 




17 Brynjolfsson and 
Smith (2000) 




18 Venkatesh and Davis 
(2000) 










Journal of management 
information systems 




44 Lee and Turban 
(2001) 
International Journal of 
Electronic Commerce 

















23 Sambamurthy et 
al.(2003) 
MIS Quarterly 47 Bakos (1991) MIS Quarterly 
24 Koufaris (2002) Information Systems 
Research 
   
Table 2. High cited articles 
 
 
Table 3. Highly cited articles yearly 
  
5
Shiau and Kang: The Intellectual Core Of Electronic Commerce Research From 2006 T
Published by AIS Electronic Library (AISeL), 2011
 Table 3 shows that there were few core studies in e-commerce before 1999. From the year of 2000, 
the core literature of e-commerce clearly began to grow with more highly valued research articles 
appearing in 2003. 
4.2 Factor Analysis 
Factor analysis is used to do define the underlying structure among the variables in co-citation 
analysis (Culnan, 1987; Leydesdorff & Vaughan, 2006; H. D. White & McCain, 1998). The results of 
factory analysis reveal 5 subfields/factors. After studying the concept of mining the structure for its 
components, the 5 subfields/factors were named trust, technology acceptance and application, E-
commerce task-related review, E-markets, and information systems success. 
5 DISCUSSION 
Five main subfields/factors of e-commerce were obtained from this study and were discussed as 
follows. The first emerging core knowledge in e-commerce is trust. Because the innovative e-
commerce services in the information processes are more dependent on electronic data transmission 
network (M. Lee & Turban, 2001). Users are concerned with the confidentiality of electronic data 
exchange impacting their identity. Enhancing the user's trust in e-commerce applications is still a 
focus of scholars (Ba & Pavlou, 2002; M. Lee & Turban, 2001). Therefore, trust is still the most 
important factor in the context of e-commerce because it is the key to making transaction in many 
relationships (Morgan & Hunt, 1994). 
 The second subfield of e-commerce is the acceptance and application of technology. With the 
advance of Internet technology, and the rapid application of information technology services, making 
the technology acceptable to the users has become a high priority issue in e-commerce. For example, 
the technology acceptance model (TAM) is widely used in different tasks (Taylor & Todd, 1995; 
Venkatesh, et al., 2003), and the application of technology is investigated at different levels 
(Jasperson, Carter, & Zmud, 2005).  
The third important factor of e-commerce is task-related, including different research methods and the 
review of aspects of the wide application of e-commerce (Jarvis, et al., 2003; P. Podsakoff, et al., 
2003). A number of studies review different tasks such as the management of information systems, 
market structure development model, and self-reports in organizational research. 
The fourth intellectual core of e-commerce is the electronic market. Effectively understanding the 
characteristics of e-market development has become a subject of e-commerce (J.Y. Bakos, 1991), 
which also includes the electronic hierarchies of electronic markets (Malone, et al., 1987), consumer 
search costs of e-markets, and comprises differences between traditional markets and electronic 
markets (J. Yannis Bakos, 1997; Brynjolfsson & Smith, 2000).  
Finally, the fifth core knowledge is information systems success. Due to the long term benefits of e-
commerce, information systems success has become an important indicator for e-commerce firms 
(Delone & Mclean, 1992, 2003). Realizing the core property of information system is also important 
(Benbasat & Zmud, 2003). The more knowledge of an information system a manager has, the more 
successful an information system will be. 
In the co-citation analysis, a subfield/factor is constituted by many research articles. A valuable 
research article perceived to be useful may involve with more than one factor in more than one 
specialty (H. D. White, 1990). For example, a high-cited article, Benbasat and Zmud (2003), which 
performed factor analysis loaded both on factor 2 (acceptance and application of information 
technology) and factor 4(IS success), with factor loadings of 0.56 and 0.58, respectively. Thus, some 
electronic commerce articles are not solely in one subfield, but includes more, such as accepting an 
application of information technology and an IS success. 
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 6 CONCLUSIONS 
The purpose of this study is to explore the intellectual core of e-commerce. Citation and co-citation, 
and subsequent quantitative methods are used to discover the underlying core structure of e-commerce. 
Researchers may extend this line of research in the near future because the core knowledge in every 
field is not easily identified. For practitioners, the intellectual core of e-commerce may be the basis 
for a manager of an e-commerce firm who should pay attention to the e-commerce task and 
application, and may provide better information for users to accept the e-commerce technology, offer 
transparent transaction procedures, guarantee information to establish users’ trust, and confirm and 
maintain continual IS success in the competitive e-market. Recently cloud computing, electronic 
business operations of enterprises, and group buying behavior of consumers grows quickly. We 
expect that future researches stream of e-commerce will focus on cloud computing, business 
operations of enterprises, and consumer behavior patterns, especially in the value co-creation of 
consumers.  
7 LIMITATIONS AND FUTURE STUDY 
The results of this study have two limitations that should be addressed. First, the source data does not 
include all the research articles of the top six e-commerce journals. We focus on the source data 
published recently (from 2006 to 2010), which already includes a total of 1056 electronic commerce 
related articles and 33036 references. Future studies may collect all the articles of the top six e-
commerce journal to perform a trend analysis and explore the evolution of electronic commerce. 
Second, some of the major e-commerce journals are not included, such as: Electronic Commerce 
Research, Journal of Electronic Commerce Research, Journal of Organizational Computing and 
Electronic Commerce, International Journal of Electronic Business, and Quarterly Journal of 
Electronic Commerce. Future studies may consider exploring the core knowledge of these other e-
commerce journals. 
Reference 
Agarwal, R., & Karahanna, E. (2000). Time flies when you're having fun: Cognitive absorption and 
beliefs about information technology usage. MIS Quarterly, 24(4), 665-694. 
Armstrong, J. S., & Overton, T. S. (1977). Estimating nonresponse bias in mail surveys. Journal of 
marketing research, 14(3), 396-402. 
Ba, S., & Pavlou, P. (2002). Evidence of the effect of trust building technology in electronic markets: 
Price premiums and buyer behavior. MIS Quarterly, 26(3), 243-268. 
Bakos, J. Y. (1991). A strategic analysis of electronic marketplaces. MIS Quarterly, 15(3), 295-310. 
Bakos, J. Y. (1997). Reducing Buyer Search Costs: Implications for Electronic Marketplaces. 
Management Science, 43(12), 1676-1692. 
Bardhan, I., Demirkan, H., Kannan, P., & Kauffman, R. J. (2010). Introduction to the special section: 
Service science in electronic commerce. International Journal of Electronic Commerce, 14(3), 5-10. 
Benbasat, I., & Zmud, R. (2003). The identity crisis within the IS discipline: Defining and 
communicating the discipline's core properties. MIS Quarterly, 27(2), 183-194. 
Bharadwaj, A. (2000). A resource-based perspective on information technology capability and firm 
performance: an empirical investigation. MIS Quarterly, 24(1), 169-196. 
Bharati, P., & Tarasewich, P. (2002). Global perceptions of journals publishing e-commerce research. 
Communications of the ACM, 45(5), 21-26. 
Bhattacherjee, A. (2001). Understanding information systems continuance: An expectation-
confirmation model. MIS Quarterly, 25(3), 351-370. 
Bhattacherjee, A. (2002). Individual trust in online firms: Scale development and initial test. Journal 
of management information systems, 19(1), 211-241. 
Borgman, C. L. (1989). Bibliometrics and scholarly communication: Editor's introduction. 
Communication Research, 16(5), 583-599. 
7
Shiau and Kang: The Intellectual Core Of Electronic Commerce Research From 2006 T
Published by AIS Electronic Library (AISeL), 2011
 Brynjolfsson, E., & Smith, M. (2000). Frictionless commerce? A comparison of Internet and 
conventional retailers. Management Science, 46(4), 563-585. 
Carte, T., & Russell, C. (2003). In pursuit of moderation: Nine common errors and their solutions. 
MIS Quarterly, 27(3), 479-501. 
Casey, D., & McMillan, G. (2008). Identifying the" Invisible Colleges" of the Industrial & Labor 
Relations Review: A Bibliometric Approach. Industrial and Labor Relations Review, 62(1), 126-
132. 
Chang, C., & Hung, S. (2004). Distinct Journal Preference of Successful EC Researchers: A Citation 
Analysis. Electronic Commerce Studies, 2(1), 1-18. 
Chin, W., Marcolin, B., & Newsted, P. (2003). A partial least squares latent variable modeling 
approach for measuring interaction effects: Results from a Monte Carlo simulation study and an 
electronic-mail emotion/adoption study. Information Systems Research, 14(2), 189-217. 
Choudhury, V., & Sabherwal, R. (2003). Portfolios of control in outsourced software development 
projects. Information Systems Research, 14(3), 291-314. 
Claver, E., Gonzalez, R., & Llopis, J. (2000). An analysis of research in information systems (1981-
1997). Information & Management, 37(4), 181-195. 
Culnan, M. (1987). Mapping the intellectual structure of MIS, 1980-1985: a co-citation analysis. MIS 
Quarterly, 11(3), 341-353. 
Davis, F., Bagozzi, R., & Warshaw, P. (1989). User acceptance of computer technology: a 
comparison of two theoretical models. Management Science, 35(8), 982-1003. 
Delone, W., & Mclean, E. (1992). Information systems success: the quest for the dependent variable. 
Information Systems Research, 3(1), 60-95. 
Delone, W., & Mclean, E. (2003). The DeLone and McLean model of information systems success: A 
ten-year update. Journal of management information systems, 19(4), 9-30. 
Diamantopoulos, A., & Winklhofer, H. M. (2001). Index construction with formative indicators: An 
alternative to scale development. Journal of marketing research, 38(2), 269-277. 
Doney, P. M., & Cannon, J. P. (1997). An examination of the nature of trust in buyer-seller 
relationships. the Journal of Marketing, 61(2), 35-51. 
Fornell, C., & Larcker, D. (1981). Evaluating structural equation models with unobservable variables 
and measurement error. Journal of marketing research, 18(1), 39-50. 
Gefen, D., Karahanna, E., & Straub, D. (2003). Trust and TAM in online shopping: An integrated 
model. MIS Quarterly, 27(1), 51-90. 
Gefen, D., Karahanna, E., & Straub, D. W. (2003). Inexperience and experience with online stores: 
The importance of TAM and trust. Engineering Management, IEEE Transactions on, 50(3), 307-
321. 
Heinze, N., & Hu, Q. (2006). The evolution of corporate web presence: a longitudinal study of large 
American companies. International Journal of Information Management, 26(4), 313-325. 
Hevner, A., March, S., Park, J., & Ram, S. (2004). Design science in information systems research. 
MIS Quarterly, 28(1), 75-105. 
Hsiao, C. H., & Yang, C. (2011). The intellectual development of the technology acceptance model: 
A co-citation analysis. International Journal of Information Management, 31(2), 128-136. 
Hung, S., Hung, W., Kang, T., & Tang, K. (2009). Publication Productivitiy of IS Researchers in the 
Pacific Asia Region: An Analysis of DSS and I&M Journals (2003-2007). Pacific Asia Journal of 
the Association for Information Systems, 1(2), 38-53. 
Jarvenpaa, S. L., Tractinsky, N., & Vitale, M. (2000). Consumer trust in an Internet store. Information 
Technology and Management, 1(1), 45-71. 
Jarvis, C., MacKenzie, S., & Podsakoff, P. (2003). A critical review of construct indicators and 
measurement model misspecification in marketing and consumer research. Journal of consumer 
research, 30(2), 199-218. 
Jasperson, J., Carter, P. E., & Zmud, R. W. (2005). A comprehensive conceptualization of post-
adoptive behaviors associated with information technology enabled work systems. MIS Quarterly, 
29(3), 525-557. 
Karahanna, E., Straub, D. W., & Chervany, N. L. (1999). Information technology adoption across 
time: a cross-sectional comparison of pre-adoption and post-adoption beliefs. MIS Quarterly, 23(2), 
183-213. 
8
PACIS 2011 Proceedings, Art. 176 [2011]
http://aisel.aisnet.org/pacis2011/176
 Katz, M. L., & Shapiro, C. (1985). Network externalities, competition, and compatibility. The 
American economic review, 75(3), 424-440. 
Kauffman, R., & Walden, E. (2001). Economics and electronic commerce: Survey and directions for 
research. International Journal of Electronic Commerce, 5(4), 5-116. 
Klein, H., & Myers, M. (1999). A set of principles for conducting and evaluating interpretive field 
studies in information systems. MIS Quarterly, 23(1), 67-93. 
Koufaris, M. (2002). Applying the technology acceptance model and flow theory to online consumer 
behavior. Information Systems Research, 13(2), 205-223. 
Lee, M., & Turban, E. (2001). A trust model for consumer Internet shopping. International Journal of 
Electronic Commerce, 6(1), 75-91. 
Lee, S. M., Hwang, T., & Kim, J. (2007). An analysis of diversity in electronic commerce research. 
International Journal of Electronic Commerce, 12(1), 31-67. 
Leydesdorff, L., & Vaughan, L. (2006). Co-occurrence matrices and their applications in information 
science: Extending ACA to the Web environment. Journal of the American Society for 
Information Science and Technology, 57(12), 1616-1628. 
Lin, T., Wang, Y., & Tsai, C. (2010). Trending and Mapping the Intellectual Structure of Social 
Behavior Studies: A Study of the Social Behavior and Personality Journal. Social Behavior and 
Personality: an international journal, 38(9), 1229-1242. 
Lowry, P., Romans, D., & Curtis, A. (2004). Global journal prestige and supporting disciplines: A 
scientometric study of information systems journals. Journal of the Association for Information 
Systems (JAIS), 5(2), 29-80. 
Malone, T. W., Yates, J., & Benjamin, R. I. (1987). Electronic markets and electronic hierarchies. 
Communications of the ACM, 30(6), 484-497. 
Mayer, R. C., Davis, J. H., & Schoorman, F. D. (1995). An integrative model of organizational trust. 
Academy of Management Review, 20(3), 709-734. 
McCain, K. W. (1990). Mapping authors in intellectual space: A technical overview. Journal of the 
American Society for Information Science, 41, 433-443. 
McKinney, V., & Yoon, K. (2002). The measurement of web-customer satisfaction: An expectation 
and disconfirmation approach. Information Systems Research, 13(3), 296-315. 
McKnight, D., Choudhury, V., & Kacmar, C. (2002). Developing and validating trust measures for e-
commerce: An integrative typology. Information Systems Research, 13(3), 334-359. 
McKnight, D. H., Cummings, L. L., & Chervany, N. L. (1998). Initial trust formation in new 
organizational relationships. Academy of Management Review, 23(3), 473-490. 
Moore, G., & Benbasat, I. (1991). Development of an instrument to measure the perceptions of 
adopting an information technology innovation. Information Systems Research, 2(3), 192-222. 
Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust theory of relationship marketing. the 
Journal of Marketing, 58(3), 20-38. 
Ngai, E., & Wat, F. (2002). A literature review and classification of electronic commerce research. 
Information & Management, 39(5), 415-429. 
Orlikowski, W. J., & Lacono, C. S. (2001). Research commentary: desperately seeking the 'IT' in IT 
research--a call to theorizing the IT artifact. Information Systems Research, 12(2), 121-134. 
Pavlou, P. (2003). Consumer acceptance of electronic commerce: Integrating trust and risk with the 
technology acceptance model. International Journal of Electronic Commerce, 7(3), 101-134. 
Pavlou, P., & Gefen, D. (2004). Building effective online marketplaces with institution-based trust. 
Information Systems Research, 15(1), 37-59. 
Pavlou, P. A., & Gefen, D. (2005). Psychological contract violation in online marketplaces: 
antecedents, consequences, and moderating role. Information Systems Research, 16(4), 372-399. 
Pilkington, A., & Meredith, J. (2009). The evolution of the intellectual structure of operations 
management--1980-2006: A citation/co-citation analysis. Journal of Operations Management, 
27(3), 185-202. 
Podsakoff, P., MacKenzie, S., Lee, J., & Podsakoff, N. (2003). Common method biases in behavioral 
research: A critical review of the literature and recommended remedies. Journal of applied 
psychology, 88(5), 879-903. 
Podsakoff, P. M., & Organ, D. W. (1986). Self-reports in organizational research: problems and 
prospects. Journal of Management, 12(4), 531-543. 
9
Shiau and Kang: The Intellectual Core Of Electronic Commerce Research From 2006 T
Published by AIS Electronic Library (AISeL), 2011
 Price, D. (1965). Networks of scientific papers. Science (New York, NY), 149, 510-515. 
Ramos-Rodriguez, A., & Ruiz-Navarro, J. (2004). Changes in the intellectual structure of strategic 
management research: a bibliometric study of the Strategic Management Journal, 1980-2000. 
Strategic Management Journal, 25(10), 981-1004. 
Sambamurthy, V., Bharadwaj, A., & Grover, V. (2003). Shaping agility through digital options: 
Reconceptualizing the role of information technology in contemporary firms. MIS Quarterly, 237-
263. 
Schildt, H., Zahra, S., & Sillanpaa, A. (2006). Scholarly communities in entrepreneurship research: A 
co-citation analysis. Entrepreneurship Theory and Practice, 30(3), 399-415. 
Sircar, S., Nerur, S., & Mahapatra, R. (2001). Revolution or evolution? A comparison of object-
oriented and structured systems development methods. MIS Quarterly, 25(4), 457-471. 
Small, H. (1973). Co citation in the scientific literature: A new measure of the relationship between 
two documents. Journal of the American society for information science, 24(4), 265-269. 
Small, H., & Griffith, B. (1974). The structure of scientific literatures I: Identifying and graphing 
specialties. Science studies, 17-40. 
Taylor, S., & Todd, P. (1995). Understanding information technology usage: A test of competing 
models. Information Systems Research, 6(2), 144-176. 
Tight, M. (2008). Higher education research as tribe, territory and/or community: a co-citation 
analysis. Higher Education, 55(5), 593-605. 
Venkatesh, V., & Davis, F. (2000). A theoretical extension of the technology acceptance model: Four 
longitudinal field studies. Management Science, 46(2), 186-204. 
Venkatesh, V., & Morris, M. (2000). Why don't men ever stop to ask for directions? Gender, social 
influence, and their role in technology acceptance and usage behavior. MIS Quarterly, 24(1), 115-
139. 
Venkatesh, V., Morris, M., Davis, G., Davis, F., DeLone, W., McLean, E., et al. (2003). User 
acceptance of information technology: Toward a unified view. MIS Quarterly, 27(3), 425-478. 
Wade, M. R., & Nevo, S. (2006). Development and validation of a perceptual instrument to measure 
e-commerce performance. International Journal of Electronic Commerce, 10(2), 123-146. 
White, H. (2003). Author cocitation analysis and Pearson's r. Journal of the American Society for 
Information Science and Technology, 54(13), 1250-1259. 
White, H. D. (1990). Author co-citation analysis: Overview and defense. Scholarly Communication 
and Bibliometrics 84-106. 
White, H. D., & McCain, K. W. (1998). Visualizing a discipline: An author co-citation analysis of 
information science, 1972-1995. Journal of the American society for information science, 49(4), 
327-355. 
Wixom, B. H., & Todd, P. A. (2005). A theoretical integration of user satisfaction and technology 
acceptance. Information Systems Research, 16(1), 85-102. 
Yang, D., & Wu, J. (2007). Review and prospect of relationship marketing: A citation analysis. 
Contemporary management research, 3(3), 267-284. 
Yu, B., & Liu, H. (2010, 20-22 Aug. 2010). A SWOT Analysis on the E-Commerce of Chinese 
Foreign Trade. Paper presented at the Internet Technology and Applications, 2010 International 
Conference on. 
Zwass, V. (1996). Electronic commerce: structures and issues. International Journal of Electronic 
Commerce, 1(1), 3-23. 
Zwass, V. (2003). Electronic commerce and organizational innovation: aspects and opportunities. 
International Journal of Electronic Commerce, 7(3), 7-37. 
Zwass, V. (2010). Co-creation: toward a taxonomy and an integrated research perspective. 




PACIS 2011 Proceedings, Art. 176 [2011]
http://aisel.aisnet.org/pacis2011/176
